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I am very excited to work with you to develop your new logo design. Included is some 
information I’d like to share with you before the design process begins.
Read through these pages carefully, fill out the last page (editable form) and return it to me 
along with the last bit of “homework”.

Thanks,  

LOGO DESIGN BASICS

melissa beckwith designs

1. LOGO PURPOSE 
2. LOGO USAGE
3. DESIGN PROCESS
4. CLIENT QUESTIONNAIRE



Melissa Beckwith Designs  |  303.248.3538  |  melissabeckwith@gmail.com  |  melissabeckwith.com melissa beckwith designs

THE PURPOSE OF A LOGO
A logo is a visual representation of your business or organization. Logos originated from livestock branding; 
an easy-to-recognize “mark” branded on cattle to identify them amonst other cattle. The illustration of 
a symbol/logo mark combined with the font/typography helps visually communicate the essence of 
your business to others. Your logo should be used consistently on every piece of marketing or advertising 
material (website, brochures, business cards, social media site, etc…) to help people easily recognize 
your business. Your business name and tag-line help describe the services provided, while your website/
brochure content and copy can provide more detail on all that you offer and what clients can expect. 

Below are some logos that capture the FEELING of the business with a simple logo mark or well-styled 
fonts. You’ll notice that the logo mark doesn’t necessarily illustrate the product or service, but rather 
expresses the “look and feel” of the organization.

These logo examples were not designed by me, but came from the internet and are used 
soley for the purpose of showing well-designed logo examples.



Melissa Beckwith Designs  |  303.248.3538  |  melissabeckwith@gmail.com  |  melissabeckwith.com melissa beckwith designs

HOW THE LOGO WILL BE USED
Understanding how the logo will be used needs some thought and discussion before beginning the design 
process. Understanding the smallest and largest size intended for the logo to be used is important, as business 
cards and social media sites have different size requirements than large signage or car wraps. Is it also 
important to know how you intend to print your logo on products, labels, or packaging because a simple 
one-color logo may be more cost effective in professional printing.  Here is an example showing a logo used in 
various ways on printed letterhead, a store front window and signage, on products and marketing collateral.

These logo examples were not designed nor photographed by me, but came from the 
internet and are used soley for the purpose of showing examples.
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LOGO DESIGN PROCESS OVERVIEW
There are multiple steps to the process of designing a logo. The process I follow to design your logo will be 
productive and time efficient for all involved and will ensure we get to the end goal; a great logo design in all 
the final logo files you’ll need.
Once the project has been agreed upon, contract and deposit received, we will follow these steps:

1. Information gathering
2. Sketch preliminary logo concepts 
3. Several rounds of revisions
4. Final approval + logo file production (deliverables)

Information Gathering
The first phase is to gather as much information I can about your business through conversation and the 
questionaire at the end of this document. I will need to understand your business; What is the business and what 
products/services does it offer; How do you want the business to be perceived by others; What kind of feelings 
you want your logo to convey. We will discuss these ideas in depth and review the logo examples you like in 
order to give me a visual sense of your preferred style.

Creation of original design concepts
This is the most time-consuming phase of the process in which I use the information gathered to sketch out 
ideas for the logo design as concepts. I start with a pencil and sketchbook, and then re-draw suitable ideas on 
my computer using Adobe Illustrator software. There, I refine the designs and research thousands of fonts to find 
a few that work with the illustrations and convey the feeling of your business. First draft designs are in black and 
white to help keep our focus on the design form, space, and layout. I’ll send you this first draft of logo concepts 
(referred to as Round 1 or “v1” in the filename and ask for your feedback.

Revisions
You then choose one main concept from Round 1 to move forward with. From here, several rounds of revisions 
will follow to refine the design with adjustments and alterations to get the design just right in black and white. 
Once the design has been finalized and approved in black and white, the last round of revisions is devoted 
to introducing color. Each logo project package will include a set amount of revisions and if additional 
time/revisions are needed, an hourly rate will apply ($75/hr for design/illustration or $50/hr for revisions/edits/
production). 

Final approval and production of all logo files
Once the color logo has been approved, I’ll produce all the various files types you might need in the future as 
well as a 1-page “logo usage guideline” to help you decide  
which logo file to use for various marketing projects.
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LOGO - CREATIVE BRIEF QUESTIONNAIRE:

What is the exact name you would like in your logo?

General description of the business: e.g., products sold, philosophies, unique selling point, strengths/weakness...

Demographic of your target audience? e.g., average age, gender, economic level, special interests...

How will the logo be used? e.g., website, business cards, brochure, store signage, car wraps, packaging...

Images, symbols and colors you want to be associated with? 

Top 3 things you would like to communicate through your logo?

What logo styles do you like?  (to be completed separately)

Please do a little “homework” and provide several examples of logo designs you like and 

reasons why (shape, fonts, colors, layout...) . Research the internet or Pinterest for “logo 

designs” and then email me a selection of screenshots for visual creative direction.

home
work
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